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PROTECT YOURSELF -
THRIVE: ANTI VIRAL
WELLNESS BOOSTER

TO STRENGTHEN YOUR IMMUNITY

AGAINST PATHOGENS LIKE "COVID-19."
THE COROMAVIRUS =
Full Spectrum Immung

Defente Booster”
—_—
""i’-l:’:-u:lplnment »

n Capaubey

In the Matter of Whole Leaf Organics (consent order)

“Formulated with potent antiviral herbal
extracts, Thrive by Whole Leaf Organics is

the perfect way to strengthen your immunity

against pathogens like COVID-19, the
coronavirus.”

“Formulated with clinically tested and
proven ingredients. Our time tested
formulas and proven and deliver results.”
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L
3M Model 8000 Respirator Mask

(Easier Breathing) In Stock — Pay
Today, Ships Tomorrow! Going Fast!

$19.85

FTC v. SupergoodDeals.com and Kevin J. Lipsitz (complaint filed)
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Help Prevent
the Spread of
Coronavirus

Help Prevent the Spread of
Coronavirus Free Shiping
over $50

3 Days Flash sale
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FTC v. One or More Unknown Parties (complaint filed)
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FTC v. Ponte Investments, LLC (stipulated order)




COMPETITION BUREAU

* Working with partners, particularly
Health Canada

* Area of focus is unsubstantiated
performance claims

I * I Government  Gouvernement
of Canada du Canada

* Over 40 warning letters sent

Competition Bureau cracking down on deceptive marketing claims
about COVID-19 prevention or treatment

Froem: Competition Burgay Canada

—— * Most recipients have taken

. s—— i e appropriate corrective actions
e * Bureau continues to monitor the

The Bureau has isued difect compliance warnings 1o 4 variety of buesinesses acroes Caniada to Sop potentisly deceptive S Itu atl O n
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Price gouging
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Cancellations




ADVERTISING

CLAIMS
11
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Greenwashing
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CBDeceit

Despite what they say, no CBD product is
medically proven to prevent, treat, or cure:

Alrheimer's

anxiety

arthritis

autism

autolmmune disorders
bipolar disorders
cancer
cardiovascular issues
childhood autism
chronic pain

colitis

COVID-19

Crohn's

depression

diabetes

gastrointestinal disorders

glaucoma

heart attacks

high blood pressure
high blood sugar
hypertension
insomnia

Irritable bowel syndrome
multiple sclerosis
overactive bladder
Parkinson's disease
psoriasls

PTSD

schizophrenla
strokes

substance abuse

Saurce Federal Trade Commission | consumeriic.goy

Steve’s Distributing, Reef Industries, CBD Meds, HempmeCBD. Epichouse,

and Bionatrol Health (consent orders); and Kushly (proposed consent order)
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Stopping

on a dime.

Iit’s worth

everynpenny- “Wagner OEx brake pads can stop
S —— s —___lyour truck, SUV, or crossover up to 50
g%“ "ﬁq feet sooner than other leading pads.*
A= gV | It can mean 50 feet saved when you
o NI 1 need it most. And when you family’s

safety is on the line, isn’t that what
really matters?”

rlianaiin

In the Matter of Federal-Mogul Motorparts, LLC (consent order)
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Made in USA

In the Matter of Gennex Media LLC (consent order)
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Bureau’s approach to claim substantiation:

“A representation will be considered misleading where it is
made “to the public in the form of a statement, warranty
or guarantee of the performance, efficacy or length of life
of a product that is not based on an adequate and proper
test thereof, the proof of which lies on the person making

the representation.”
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What is an adequate and proper test? 8 e

* |t will depend on the general impression created
by the representation.

The []eaepve Mareting
* The test must be conducted before the Practices Digest vumsz
representation is made.

* The test is conducted under controlled
circumstances.

* Subjectivity is to be removed as much as possible.

* The test must support the claim being made.

* The result claimed is not a mere chance or one
time effect.

Canadi
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~ Recent Cases

I* EF;;T&:M E:LIS;E;;S:‘IEI‘II waarch Canada.rs
§ oo | TRUE Sports Inc.
S T S * 3rdcase in the hockey helmets trilogy,
" : e following similar settlements with Bauer and
Competition Bureau completes investigation into performance Reebok-CCM
claims related to TRUE hockey helmets eeboK-
From: Competition Bureau Canada * Bureau concluded some claims made by
Niswevalases TRUE gave impression helmets could reduce
concussions

This concludes the Bureau's third Investlgation Inte clalms made by manufacturers of lee hockey helmets that
their products reduce the risk of concusslons,

e Claims relied on studies that focused on

Movemper 17 2020 - GATINEAL, GC - Campetitian Bureau

[pday, the Competibon Bereau regched g consent agreement with TRIJE Spercs Tec Do resalye ils conerns aboal coerlain Sports Wlth fu nd ame nta I Iy d |ffe re nt | nJ u ry
performance claims made by the hockey eguiprent manufacturer abaut its TRUE Dvnamic 8 Pro hockey helmen, As part patte rns t h an h ocC key

of this sattlement, TRUF Sporrsagreed ta cease all claims and danate $100,000 in equipment to suppert yauth spores,

The Burcaus invesligation concluded thal some elaims made en Uie company’ s website, inestere displays and product ° Settlement by Way Of Consent agreement

packan)ing gave the imprassion that ther helmret could reduce the risk of concussions. Althaugh TRUE subritted the
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Recent Cases

NuvoCare

* The Bureau alleges NuvoCare and its CEO make
unsubstantiated weight loss and fat burning claims on
its website.

° A temporary consent agreement was agreed toin May LOSE 10 L

(LR A (ONEY B
2020, which prohibits NuvoCare from making these & A
claims.

* The Temporary Consent Agreement will remain in effect
until the Bureau’s investigation is resolved with a
Consent Agreement with NuvoCare or a decision of the
Competition Tribunal.




FINANCIAL INJURY

TO CONSUMERS
EER
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Subscription Traps * “Free tria
and Negative Option Billing * Full cost

* Monthly billing

Free trial that turns out to be a monthly subscription: it's a trap : Other prOdUCtS
e p——— * False or misleading can be the

News Release

product itself or the billing terms

¥ are resdesing your Dank ar Credir cand statermnant When ol stumible upen a charge ™at you can't recall, The
desoription doesn T neld.elther, The followkng manth, the same chanje appears, and agaks e NexD e, Yiou've
proiabdy falben (Nt a subsorption trap.

I * Government Gouvernement
of Canada du Canada

SUMEYS O [rusied Wwelsiles -- 1o 2ign up or & *ree Lial” Lo dccess 3 Imited time offer. The webnites typically market a

varlety of gueds ke haalll or beauty products Onts wiu prowids yaur credil tard mformaticn 1 cover the sinall cost of

Subsripoen trags are diffouiite :--.'I'IIZI-':.I and stog. Dishonest compankes will use I'III_.H'| Pressere sales moics 1o fush YO
deCizen Thl'l'!."|' rigle e link 1 The terms and conditions and gee-ched NI O aCeplanoe beates. They can also
M2EQ0T U0 SETICE Cancellation Clauses That maki i l'.‘ﬂr‘:l'l'l-'.‘l:.l difflcult to stop gellivery and Bl g Somermes, may 0 iny
s tharm =¢lwes ot as g rusted compamy by using USLs that arowory closs oo those ot a com ey you ks

Balpre skaning up Tor a free trial

& Boaoarrh tho rasmmonog nfforles the arndsece F thees areoa bor nf comondainre eraw rlasr
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Recent Case — Guilty plea

Bl Sy e =
- =R * The Bureau obtained a guilty plea from
GRRG - corporation “Revive You Media” or 1806369

Alberta Limited

Canadian company fined $15 million for subscription trap scam

From: Competition Bureau Canada

* The corporation was promoting deceptive
News release free trial offers for health and dietary
supplements, using claims such “risk-free
I” and “just pay a small shipping fee”

Company pleaded guilty to operating a deceptive trial offer scheme
January 28, 2027 - GATINEALY, QO - Competition Bureau t rl a

A Caradian compary deing business 2s Reyive You Media (1806359 alberta Limited] pleaded cuilty today 1 the Provincial

If.:ﬁ:uftf:tlﬁ:::uki:zr :_:r:jn“q ceceptive free trial affers for health and dietary supplements that rapped consurmers ® Consumers ended up trapped in monthly
subscriptions

* The corporation was fined $15 million;
includes a 10 year prohibition order
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| "'“""-"Ufmpm 6 Craate Your Family Account
; e
ol $599_5 for 12 Confim Ema
Months Pl =

[ | Payment Opfion

4 equal manthly .
installments of 497 Enter Your Payment Information

(Save 17%)
Bl = PayPal | B Py amee

[
| = e Easy Cancellation
Credit Card Mumbasr 1 y
In & recent study Sapiuen twe (WP TUVTWSE] e ]

9 e | "If your family does not
¥ mmer e v | absolutely love ABCmouse,

with thelr ehiidren aver
Easy Cancellation

85% 1 ol Teenily dobs nol alsolssly ive

r a Irﬂﬂmﬂﬂ'ﬁl AHCHOEE you Can cantal 8l any bime

positive impact on their
children’s leorning.

you can cancel at any time!”

DO I B3PE And [PTOGeCied

6 | agree to the Terms & Conditions

Award-Winning Curriculuml

FTC v. ABCmouse (stipulated order)
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Bringing
Dark Patterns

n

)

AN FTC
WORKSHOP
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MW

How much do you want to tip
the courier?

7 . * Including a tip is always optional.
100% Of tl ps d re passed * 100% of tips are passed on to your courier.
on to you ' COU rler,” * Cash is not accepted upon delivery.

* You can change your tip up to 48 hours after
delivery.

{$ 5.00 ][ Change tip ]

In the Matter of Amazon.com, Inc. (proposed consent order)
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Care homes




SOCIAL MEDIA,
INFLUENCERS, and

CONSUMER REVIEWS
1T
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Social media influencers
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Fake online reviews




COMPETITION BUREAU

COMPETITION BUREAU’S APPROACH:

* Influencer marketing can be an effective and efficient
advertising tool.

* Bureau conducted a thorough review of the field and
created a plan to address issues.

* Close to one hundred letters sent to advertising
agencies and companies

* Bureau provided influencers with specialised guidance
and a targeted campaign to advise of legal obligations.

* |Influencers must disclose material connections in their
posts so as to not mislead consumers.

Canadi

sinfluencer
«Marketing




v CONSUMER

CRFA prohibits contract terms

that:
arestrict consumers’ ability REVI EW

to review a company’s

products, services, conduct; FAI RN ESS

iImpose a penalty against a
consumer who gives a
review; or

require consumers to give
up intellectual property

rights in the content of
their reviews.
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DATA SECURITY
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FTC DATA SECURITY CASES
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FTC CONSUMER PRIVACY CASES
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In the Matter of Flo Health, Inc. (proposed consent order)
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Millions of people go to school, have
virtual doctor’s visits, or take part in work
meetings on Zoom, every day. And they
share sensitive info in the process.

So what does the FTC'’s settlement
mean for you?

Emm e mmmmm——— It puts your security top of mind for
SEEmTEEEENS S S, Zoom. And requires Zoom to protect your

information for many years to come —
or pay big fines.

In the Matter of Zoom Video Communications, Inc. (consent order)
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Privacy information in app stores

App Store Gog[e play
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Facebook Matter

* Resolved by way of consent agreement, registered in
May 2020

* First Bureau case at the intersection of competition and
privacy

* Bureau concluded Facebook made false or misleading
claims about privacy Canadians’ personal information on
Facebook and Messenger

* Facebook agreed to pay S9 million penalty, and $500,000
to cover investigative costs
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CASL Mobile App Initiative
* November 2020, jointly with CRTC and OPC

* 36 letters sent to companies involved in the
mobile applications industry in Canada

* Letters asked that they review their practices
and take preventive or corrective measures
where necessary.

Of.fice of the o Qommissa(iat
 We reminded mobile app companies of their N O Canada
obligations under Canada’s Anti-Spam
Legislation (CASL)’ and those related to the I* Competition Bureau Bureau de la concurrence
) . . Canada Canada
promotion, installation and use of
mob”e apps under the Persona/ Information l*l Canadian Radio-television and Conseil de la radiodiffusion et des
Telecommunications Commission  télécommunications canadiennes

Protection and Electronic Documents
Act (PIPEDA) and the Competition Act.
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